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2012 3 2013 3 2014 3 2015 3
1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q
2,357 2,462 2,486 3,012 2,737 2,763 2,939 3,522 3,398 3,454 3,556 4,281 3,852
2,337 2,438 2,462 2,983 2,709 2,736 2,911 3,494 3,366 3,420 3,524 4,243 3,811
1,428 1,428 1,435 1,767 1,497 1,510 1,585 1,980 1,818 1,845 1,889 2,422 2,102

634 722 705 817 812 829 914 1,010 1,021 1,027 1,096 1,178 1,084
129 137 149 179 193 195 195 225 256 266 240 268 231
89 95 102 110 113 118 128 131 136 153 174 174 207
55 54 68 107 91 82 88 145 132 128 123 199 188
20 23 23 29 28 26 27 28 31 33 32 37 41
58 70 68 94 81 82 95 117 102 104 129 136 109
2,305 2,134 2,083 2,552 2,134 2,260 2,404 3,195 2,433 2,798 2,635 4,050 3,031
911 742 686 845 770 744 767 993 806 973 848 1,155 989
567 587 619 961 629 756 777 1,290 774 952 906 1,862 1,115
50 53 68 68 55 63 105 130 84 95 117 176 126
119 124 117 118 96 98 128 144 131 122 92 91 89
656 627 591 557 581 596 626 636 637 654 670 764 713
5 257 334 366 521 420 439 209 862 550 791 95 712
11 85 178 212 297 228 175 86 516 309 455 54 419
0.3% 10.5% 13.5% 12.2% 19.1% 15.2% 14.9% 5.9% 25.4% 15.9% 22.2% 2.2% 18.5%

2012 3 2013 3 2014 3 2015 3

1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q 1Q 2Q 3Q 4Q Q
2,357 2,462 2,486 3,012 2,737 2,763 2,939 3,522 3,398 3,454 3,556 4,281 3,852
2,337 2,438 2,462 2,983 2,709 2,736 2,911 3,494 3,366 3,420 3,524 4,243 3,811
20 23 23 29 28 26 27 28 31 33 32 37 40
5 257 334 366 521 420 439 209 862 550 791 95 712
307 583 508 514 626 513 508 253 887 564 799 104 722
312 325 173 148 104 93 69 44 24 14 8 9 9
0.3% 10.5% 13.5% 12.2% 19.1% 15.2% 14.9% 5.9% 25.4% 15.9% 22.2% 2.2% 18.5%
13.1% 23.9% 20.6% 17.2% 23.1% 18.8% 17.5% 7.3% 26.4% 16.5% 22.7% 2.5% 18.9%
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2013 4 2013 5 2013 6 2013 7 2013 8 2013 9 2013 10 2013 11 2013 12 2014 1 2014 2 2014 3 2014 4 2014 5 2014 6

4,093 4,967 4,888 5,306 4,145 5,970 3,506 5,006 8,246 1,826 2,651 4,641 2,473 4,300 3,503
2.8% 49.2% 22.0% 31.6% 53.3% 77.4% 21.4% 22.3% 6.1% 6.1% 24.1% 9.7% 39.6% 13.4% 28.3%
1,347 1,989 2,417 2,111 1,994 3,671 1,404 1,781 2,405 711 1,668 1,848 1,222 1,588 1,690
7.8% 3.4% 15.3% 18.8% 56.3% 85.3% 33.4% 5.0% 26.5% 22.1% 82.7% 12.7% 9.3% 20.2% 30.1%

2013 10 2013 11 2013 12

4,728 4,895 4,833 5,128 4,796 5,045 4,911 4,967 5,338 4,637 5,064 5,215 4,846 5,156 4,830
7.1% 4.2% 7.9% 9.9% 0.5% 22.5% 16.4% 0.7% 18.2% 1.8% 18.1% 8.5% 2.5% 5.3% 0.1%
3,433 3,534 3,551 3,522 3,419 3,514 3,382 3,598 3,332 3475 3,383 3,640 3,430 3,517 3,766
5.6% 2.7% 1.3% 1.5% 1.9% 0.8% 12.7% 3.6% 0.8% 4.6% 3.8% 2.8% 0.1% 0.5% 6.1%

2013 10 2013 11 2013 12

27,842 26,614 30,504 31,012 29,548 31,892 35,059 35,266 35,634 29,953 27,744 28,925 31,177 27,434 31,058

7.8% 11.6% 13.1% 19.4% 7.0% 21.5% 3.3% 17.1% 29.8% 21.5% 24.7% 11.3% 12.0% 3.1% 1.8%
10,718 12,893 10,274 10,320 10,929 12,497 8,509 9,037 9,736 11,941 8,674 8,290 8,902 7,307 7,754
22.0% 33.1% 46.0% 4.0% 6.0% 35.6% 17.7% 14.6% 7.4% 18.6% 33.5% 13.4% 16.9% 43.3% 24.5%
10,559 10,881 11,651 11,305 11,983 11,396 11,766 12,111 12,026 10,530 9,654 10,044 10,737 10,026 11,491
15.4% 10.1% 9.4% 8.4% 11.3% 12.4% 10.4% 12.1% 10.8% 0.3% 4.9% 4.3% 1.7% 7.9% 1.4%
28,357 28,902 30,699 31,475 31,379 32,128 33,967 34,580 31,858 24,955 22,891 21,650 23,799 22,288 24,864
17.5% 13.5% 13.8% 11.1% 11.2% 14.2% 17.6% 22.6% 19.1% 5.9% 0.4% 13.0% 16.1% 22.9% 19.0%

2013 10 2013 11 2013 12

812,584 370,918 302,034 385,184 357,063 328,167 369,718 316,544 323,785 300,049 328,322 894,633 749,265 340,819 320,900
6.5% 4.8% 3.8% 5.8% 3.0% 8.8% 5.7% 2.3% 0.6% 1.8% 0.6% 8.0% 7.8% 8.1% 6.2%
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